CHUBU UNIVERSITY DAIICHI HIGH SCHOOL publié le 14 février 2014 @

NEW YEAR'’S CARD CHUBUT > 5D

- INTRODUCING JAPANESE CULTURE
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In jo.Pcm, when a new year begins, we send cards to
our friends or people we know. The Japanese send
many “Nengajo” every year, It is similar to Christmas
cards in the West, though there is no religious
significance for “Nengajo”. It is used to express
gratitude, or wmaintain friehdskips on this special
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7 hink globally, act locally



